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WWF is one of the world’s largest and most experienced independent
conservation organizations, with over 5 million supporters and a global
network active in more than 100 countries. WWF’s mission is to stop
the degradation of the planet’s natural environment and to build a
future in which humans live in harmony with nature, by conserving the
world’s biological diversity, ensuring that the use of renewable natural
resources is sustainable, and promoting the reduction of pollution and
wasteful consumption.

NATURE AT
THE BRINK
WWF’s Living Planet Report shows that humanity and the way we feed, fuel, and finance our
societies and economies is pushing nature and the services that power and sustain us to the
brink. Agricultural expansion, deforestation, overfishing, urban development, energy use, mining
and pollution are all driving habitat loss, water shortages and climate change. In addition, every
year, the World Economic Forum Risks Report continues to show the increase in the scale and
urgency of environmental risks to the global economy, as well as the deepening interconnections
between environmental issues, economic strains, and geopolitical tensions.
We cannot afford to be complacent. In fact, we need to move into an emergency and solutionsbased mindset. The landmark Intergovernmental Panel on Climate Change (IPCC) report, Global
Warming of 1.5 ℃, paints a clear but dire picture. It states that to avoid the most serious impacts
of climate change, we need to drastically transform the world economy in the next few years.
Allowing nature to fail will disrupt business, undermine economies and drive social instability.
The good news is that we also have an unparalleled opportunity for positive change – the
science is clearer, awareness is greater, and innovation more powerful than ever before. We can
redefine our relationship with nature – but we need to work together. One organisation alone
cannot deliver the change we need. That is why WWF collaborates with business – working in
partnership – to find solutions and act at a scale that matters.
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TAKING BOLD
COLLECTIVE ACTION
The time to act is now. We have put in place a global conservation
strategy that reflects the way the world is changing, meets the big
environmental challenges of the age and helps us simplify, unite and
focus our efforts for greater impact.
WWF continues to deliver locally in crucial ecoregions around the world, but sharpen our focus
on six global goals – wildlife, forests, oceans, freshwater, climate and energy, and food – and
three key drivers of environmental degradation – markets, finance and governance. We are
creating global communities of practice for each of the goals and drivers composed of specialists
from WWF and key external partners. This will foster greater collaboration and innovation,
incubating new ideas and taking promising ones to scale, as we unite our efforts toward making
ambitious targets a reality.
We know that one organization alone can’t effect the change needed. That is why our work on the
goals and drivers includes our partnerships with institutions and corporations, both local and
global. The changes we want to see in the world can only come about through the efforts of many
actors: local communities and national and multinational corporations, governments and NGOs,
finance institutions and development agencies, consumers and researchers.
There has never been a stronger sense of urgency for action. In WWF we are defining new ways
of working together to make a difference at a scale that matters. We know we must redefine
humanity’s relationship with the planet. And together we passionately believe we can.
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OUR WORK WITH THE
CORPORATE SECTOR
WWF’s mission is to stop the degradation of the planet’s natural
environment and to build a future in which humans live in harmony
with nature.
Therefore, WWF seeks to work with those who have the greatest potential to reduce the most
pressing threats to the diversity of life on Earth and together find solutions to conservation
challenges such as deforestation, over-fishing, water scarcity and climate change. The corporate
sector drives much of the global economy, so we consider that companies also have a specific
responsibility to ensure that the natural resources and ecosystems that underpin their business
are used sustainably. Companies are also primed to lead on rapid adaptation and on the
innovative solutions needed to drive change.
We do this in a variety of ways, including supporting regulations that stop illegal or
unsustainable activities, encouraging companies and industry platforms such as the UN Global
Compact, Science Based Targets, the Consumer Goods Forum) to make ambitious commitments
(and to engage in public policy discussions at global and local level, and supporting credible
certification schemes (e.g. Forest Stewardship Council (FSC), Aquaculture Stewardship
Council (ASC), Roundtable on Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy
(RTRS), Better Cotton Initiative (BCI)). We also publish scorecards and reports on company
or sector performance (e.g. palm oil scorecard; soy scorecard, and sustainable cotton ranking),
mobilize public pressure through high-profile campaigns on issues related to business activities
(e.g. Business for Nature, Build Back Better, Coalition to end wildlife trafficking online), as well
as work in partnership with individual companies.
This report presents an overview of the partnerships that this WWF office has with
individual companies.
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WWF’S CORPORATE
PARTNERSHIPS
Our cooperation with partners is based on a common understanding
of issues, shared ambitions or activities, and a willingness to speak
out in public. In general, we distinguish three types of partnerships
with companies:

1. DRIVING SUSTAINABLE BUSINESS PRACTICES
Our partnerships aim to deliver direct conservation results on key issues or in priority places
by changing practices throughout a company’s operations and value chain. These intend to
reduce the major environmental impacts of some of the world’s largest companies, achieve
conservation results that would not otherwise be possible, and influence related sectors
and markets.

2. COMMUNICATIONS AND AWARENESS RAISING
The second way that WWF partners with the private sector is by raising awareness of
key environmental issues and mobilizing consumer action through communications and
campaigns (including cause-related marketing campaigns). These partnerships also aim to
highlight the beauty and uniqueness of WWF’s priority places and species. This approach
includes, for example, consumer actions to encourage the purchase of sustainable products
such as FSC-certified wood, or results in companies supporting campaigns that inspire action
in favour of special places such as the Arctic or endangered species like the tiger.

3. PHILANTHROPIC PARTNERSHIPS
The third approach is articulated through specific programmes with companies to fund
conservation projects and the institutions that deliver them. Philanthropic relationships with
companies raise money for the conservation of key places and species, and the capability and
tools to deliver such conservation impact.

WWF partners on a philanthropic or awareness-raising level with companies that are
undertaking substantial action to improve their sustainability performance, or that have
negligible environmental impacts.
Many partnerships with companies use a combination of these approaches.
WWF works with companies to achieve our conservation goals. NGO and company partnerships
involve engaging in constructive dialogue while challenging each other with real issues. As such,
they involve opportunities and risks for both parties. At WWF, we manage the risks by having
clear guidelines and criteria in place, including a due diligence process. In all relationships, we
maintain and exercise the right to public commentary.
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TRANSPARENCY AND
ACCOUNTABILITY
Results and impact, both qualitative and quantitative, are essential for us. We advocate
transparency in action by all stakeholders as a crucial step toward sustainability. We believe
that accountability for results and transparency to our supporters and our members on how we
deliver those results are key to our approach of working in a constructive, cooperative manner
with all our partners, including the corporate sector.
We want all our partnerships with companies to deliver the greatest impact possible, with the
goal of creating lasting results at scale. We have, therefore, started a process of deeper and more
systematic assessment of the targets and the outcomes we achieve in our work with the private
sector and specifically through our bilateral partnerships.
All WWF offices are committed to continue reporting publicly on all our company relationships,
their intent, objectives and impacts, of which this report is one part. A Global Report of WWF’s
largest corporate partnerships globally can also be found here.

THIS REPORT
The aim of this report is to give an overview of the partnerships that WWF-RUSSIA has with
individual companies. Funds obtained through corporate partnerships are typically used by
WWF to:
• Work with the company to reduce its impacts and footprint and to help shift sectors and
markets toward sustainability in line with WWF’s global conservation strategy;
• Raise public awareness of key conservation challenges;
• Directly support WWF conservation projects.
This WWF office is responsible for the (contractual) agreement(s) with the companies concerned.
The activities of the engagements in many cases take place in other countries or regions.
In FY21, income from corporate partnerships represented 10% of this WWF office’s total income.
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PARTNERSHIPS WITH AN ANNUAL BUDGET
OF MORE THAN EUR25,000 IN FY21
CITI FOUNDATION

Industry

Finance

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Climate & Energy
Forests
Wildlife

Budget Range (in EUR)

100,000-250,000

The program of WWF Russia and the Citi Foundation is the result of many years of
successful cooperation.
From 2018 to 2021, WWF and the Citi Foundation conducted the “Another Planet”
environmental quest, the goal of which was to acquaint young people from lowincome families with the possibilities of the “green” professions of the present and
the future, and to teach them ecological thinking.
More than 5,000 students from Russia and Kazakhstan took part in the quest.
Young people acquired knowledge that is not always available through the
educational process in colleges and technical schools, and that gives them an
advantage in finding a job. About 700 people are already using the acquired
knowledge in practice.

FERRERO

Industry

Food

Type of Partnership

Communications and awareness raising
Philanthropic partnership

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

25,000-100,000

WWF together with the Kinder® brand have developed and launched the project
“Protecting saigas together!”.
Within the framework of this project, protected areas of Astrakhan Region and
the Republic of Kalmykia will receive equipment for effective conservation and
monitoring of saigas.
In particular, the “Chernyie zemli” Reserve and the “Stepnoi” Sanctuary in
Astrakhan region will be equipped with the necessary optics, camera traps,
solar panels for obtaining “green” energy, mobile video recording systems for
monitoring the movement and population of Saiga, as well as equipment for fire
fighting and laying mineralized stripes. In addition, the Kinder® brand and WWFRussia, as part of the campaign “Natoons - Play and discover!”, give everyone the
opportunity to “take a walk” through the virtual nature sanctuary on the website
kinder.com and learn about how the staff of the protected areas take care of the
conservation of the Saiga population.
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M.VIDEO
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Industry

Retail

Type of Partnership

Licensing

Conservation Focus of Partnership

Forests
Wildlife

Budget Range (in EUR)

25,000-100,000

M.Video supports WWF-Russia since 2003.
Since 2010, M.Video is selling special gift cards which feature the WWF logo and
a part of revenue generated through the sale of these cards has been donated to
WWF conservation projects.

MKB

Industry

Finance

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Forests
Wildlife

Budget Range (in EUR)

25,000-100,000

MKB supported WWF in the project launch, conserving nectar-producing forests in
the natural tiger habitat.
The project intended to preserve more than 100,000 ha of nectar-producing trees
from illegal logging in the Amur tiger living areal.
Consistent protection of large natural complexes serving as the habitat of forest
pollinators is considered as the basis for sustainability of their natural populations
and biodiversity conservation in general.

CORPORATE PARTNERSHIPS REPORT – FY 2021 WWF-RUSSIA MARCH, 2022

MONDI
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Industry

Forestry, Paper, Pulp & Wood products

Type of Partnership

Communications and awareness raising
Philanthropic partnership

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

25,000-100,000

Mondi Group and WWF Russia continue the program “Save the Reindeer
together”, aimed to restore the number of wild reindeer in the taiga and tundra
zones of Russia.
Within the framework of the partnership, the migration sites of wild reindeer
in the Komi Republic will be studied and the necessary information on their
migration routes will be collected to protect them from poaching and other factors
of concern.
In Kamchatka the genetic analysis of the collected biological material will be
carried out and a program for restoration the population of wild reindeer will
be developed on its basis. Communication aimed to increase awareness of wild
reindeer conservation project and FSC certification.

PERNOD RICARD

Industry

Beverages

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

25,000-100,000

Pernod Ricard Rouss, together with WWF has been participating in the snow
leopard conservation for many years.
Funds donated by the company will be used to organize counter poaching raids,
purchase, and install auto tracking cameras in the ounces’ habitat.
Moreover, with support from Pernod Ricard WWF will continue the project of
involving the local people into conservation of rare species.
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PROCTER & GAMBLE
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Industry

Personal Care

Type of Partnership

Communications and awareness raising
Philanthropic partnership

Conservation Focus of Partnership

Forest

Budget Range (in EUR)

100,000-250,000

Procter & Gamble supported WWF Russia conservation projects (focused on
Forest) engaging the consumers.
P&G also joined to Earth Hour and Earth Overshoot day campaigns. In the
framework of support CRM campaigns were realized in the retail chains Magnit
and X5.
P&G achieved essential transformation goals in Russia: transition to renewable
energy sources, «Vitality Leaf» ecocertification for Fairy brand.

RESO

Industry

Insurance

Type of Partnership

Licensing

Conservation Focus of Partnership

Climate & Energy
Wildlife

Budget Range (in EUR)

25,000-100,000

RESO-Garantia has been donating to WWF conservation projects a portion of
revenue generated on each vehicle insurance policy sold since 2002.
This insurance is called Green Policy KASKO and vehicle owners have been
provided with information on what every driver can do to help mitigate global
climate change (mostly through cutting CO2 emissions).
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STORA ENSO
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Industry

Packaging

Type of Partnership

Driving sustainable business practices

Conservation Focus of Partnership

Forests

Budget Range (in EUR)

25,000-100,000

The cooperation between Stora Enso and WWF-Russia began in 2000. It started
with the establishment of the Pskov Model Forest aiming at introducing the
advances Scandinavian forestry technologies in Russia.
Since 2010, Stora Enso launched a new project based on yearly cooperation
agreements, which are focused on the support of biodiversity protection during
logging, promoting advanced practices of effective sustainable forest management,
improving the Russian national FSC standard, and promoting new effective forms
of forest management certification for small and middle-sized companies. Stora
Enso is one of the first companies in Russia who actively supports the Boreal Forest
Platform.
Stora Enso also plays a major role in promoting group forest management
certification, an advanced and effective form of forest management certification.
In 2020, another company, Lesnik LLC from Pskov Region, joined the Stora Enso
group of FSC certified companies while the total area of the certified forests of the
Stora Enso certification groups exceeded 1.3 million hectares.

TINKOFF BANK

Industry

Finance

Type of Partnership

Communications and awareness raising

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

25,000-100,000

Tinkoff has a long standing agreement with the WWF Russia where it produces cobranded cards produced with recyclable materials and where cashback earned can
be donated to the WWF.
In early 2021, Tinkoff launched a campaign “Goodbye plastic bags – ecochallenge”
where it rewarded customers that did not buy plastic bags for 30 days with 5%
cashback.
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TITAN
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Industry

Forestry, Paper, Pulp & Wood products

Type of Partnership

Driving sustainable business practices
Philanthropic partnership

Conservation Focus of Partnership

Forests

Budget Range (in EUR)

25,000-100,000

WWF-Russia and Titan Group have agreed that part of the land leased by the Titan
Group in the Dvinsko-Penezhsky Intact Forest Landscape will be included in a
planned protected area. The territory to be included in the protected area runs
along the southern border of the land leased by the company.
The company has been certified under the FSC scheme for more than 15 years,
which requires the company to take steps to conserve intact forest landscapes. The
creation of the nature reserve came out of agreements reached between ecologists
and the company to refrain from logging intact forests. The reduction in the size
of the nature reserve within the territory leased by the company gives Titan Group
time for transition to a more effective approach to managing secondary forests. To
achieve this the company will develop a long-term strategy for sustainable forestry.

ULK GROUP

Industry

Forestry, Paper, Pulp & Wood products

Type of Partnership

Driving sustainable business practices
Philanthropic partnership

Conservation Focus of Partnership

Forests

Budget Range (in EUR)

25,000-100,000

The main goal of WWF Russia and ULK Group partnership was to develop
sustainable management of forest resources in Ustyansky district of Arkhangelsk
Region, which is based on the development of enhanced sustainable forest
management in already developed industrial forests and conservation of intact
forests that have not yet been affected by industrial activity.
Within the partnership pilot production plots for implementation of enhanced
sustainable forest management were set, and training for personnel, including
senior and middle level managers, and forestry workers was organized. Based
on the results of the project, it is planned to create some examples of the
implementation of best practices in competent reforestation, including thinning
in young stand and agricultural crops, as well as to train specialists in the field of
enhanced forest management and the allocation and biodiversity conservation
during logging.
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UPM
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Industry

Forestry, Paper, Pulp & Wood products

Type of Partnership

Driving sustainable business practices

Conservation Focus of Partnership

Forests

Budget Range (in EUR)

25,000-100,000

Guidelines were supported by the Russian chapter of UPM, UPM Kummene, with
a focus on Russian timber suppliers and being based upon the Russian legislation
and practice.
The aim was to create a guide for UPM Russia suppliers working in Russia.
Colleagues from the forest team (WWF-Russia) have done a lot of work on
drawing up a roadmap for transforming the supply chain in the context of Russian
legislation. Important project with a positive environmental impact.

XIAOMI

Industry

Consumer Electronics

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Forests
Wildlife

Budget Range (in EUR)

25,000-100,000

Xiaomi became one of the partners of 2021 Small Grants Contest for Nature
Reserves and National Parks held by WWF Russia.
Only protected areas of the federal level could apply: reserves, national parks, and
wildlife reserves. Within the framework of the Competition, at least 6 grants were
issued. One protected area of the federal level that meets the requirements of the
Competition could apply for one of the nominations.
*Contract signed by Upside advertising agency.
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VTB
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Industry

Finance

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

250,000-500,000

VTB will be donating to WWF Russia 5 million US Dollars over the period of five
years. The first instalment of 1 million US Dollars was transferred to the Fund by
the bank in September of 2016.
The funds will be used for Persian leopard population recovery as well as
conservation of Amur tiger, Amur leopard and snow leopard. Under this project,
new nature reserves will be created, and maintenance of the existing ones will be
provided. Territory planning and social and economic development programs for
these regions will be improved. Special focus will be aimed at the counter poaching
initiatives, resolution of conflicts between predators and raising of living standards
of people in these regions.

WORLD AROUND YOU

Industry

Cosmetics, personal care

Type of Partnership

Philanthropic partnership

Conservation Focus of Partnership

Wildlife

Budget Range (in EUR)

25,000-100,000

The first joint projects of WWF Russia and World Around You began in 2013.
Program for the responsible harvesting of medical plants was launched in Altai
Republic.
Since then, close cooperation has grown into large-scale programs for the
conservation of rare species: snow leopard in Altai-Saiyan region, saker falcon and
steppe eagle in the Southern Siberia. Thanks to the cooperation these rare species
have stable support, and conservation work has expanded significantly.

CORPORATE PARTNERSHIPS REPORT – FY 2021 WWF-RUSSIA MARCH, 2022

PARTNERSHIPS WITH AN ANNUAL
BUDGET OF EUR25,000 OR LESS IN FY21
The following list represents all corporate partnerships that this WWF office has with an annual
budget of EUR25,000 or less (including pro bono or in-kind contributions) in FY21.
1.

Admitad

2.

Alliance Life

3.

Ant Yapi

4.

Arkhangelskiy TSBK

5.

Biomicrogeli

6.

Boost Collectibles

7.

BTK Group

8. Center-Invest
9.

Chep Rus

10. Coca-Cola
11. Costume Code
12. Davines
13. Delikateska.ru
14. Delivery Club
15. Designsoap
16. Energosbyt
17. Essity
18. Estee Lauder
19. Ferrero Kazakhstan
20. Frecom
21. Greenway
22. Henkel Rus
23. HSBC
24. Hugo Boss
25. LK Russ-Invest
26. Ilim
27. Kastamonu
28. Local Kitchen
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29. Mail.ru
30. Mamba
31. Mars
32. Money Man
33. Oldboy Barbershop
34. Otlk Era
35. P.R. Kaz
36. Pandi Trans Insurance Broker
37. PEK
38. Publishing House AST
39. Publishing House Piter
40. Rosbank
41. Run for Life
42. Save the Earth
43. Sberbankvmeste
44. Seldico
45. Shiseido
46. STG
47. Taber Trade
48. Tehnoavia
49. Tetrapack
50. TK Organika
51. Tradekon
52. Universal Music
53. Verkhnevolzhskiy Kozhevennyi Zavod
54. Viber
55. Yves Roсher

For further information on corporate engagement at WWF-RUSSIA, please contact:
Evgeniya Durnova/ Corporate partnerships coordinator / edurnova@wwf.ru
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OUR MISSION IS TO STOP
DEGRADATION OF THE
PLANET’S NATURAL
ENVIRONMENT AND TO
BUILD A FUTURE IN WHICH
HUMANS LIVE IN HARMONY
WITH NATURE.
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